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Real Ale for beginners
...in the pub
It’s on a hand pump.
You can see the bar person physically pulling the beer to serve it.
You may occasionally see beer served direct from the cask, by gravity from a tap.
You often see this at a Beer Festival.
If the beer you see is dispensed from a hideous sculpted or illuminated monstrosity
on the bar, leave it alone; it’s not real (it will be lager,
keg beer or smooth beer. Leave that for the others and
go for the tasty real thing on the hand pump).

...in the supermarket or off-licence
Read the label.
There may be a CAMRA logo like this one >
or the label may refer to a yeast sediment,
to cloudiness or may actually call it “Real Ale in a Bottle”
or “Bottle Conditioned”.
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Don’t be misled by the silly names or fancy bottles and labels;
you have to do your homework and read the label!
Oh, and it’s always bottled. Tins are always very, very bad.

What’s it all about?
Surely there is plenty of real ale: what is CAMRA needed for any more?
Lots of reasons!
· Much-loved pubs are closing at a frightening rate, lost for ever.
· Favourite brews are axed and well-loved breweries closed.
· Popular pubs are turned into theme pubs where many people no longer feel welcome
· Pubs with a good choice of real ales stop trying and sell only boring national brands,
or even worse, just keg beers.
So what can you do about it?
Þ

Go to the pub more often.
There are many alternatives competing for your time and disposable income,

but the only one of them that is in danger of disappearing after serving the
people of this happy land for centuries, is the traditional pub.
There is a pub for everyone. Our pubs are a part of our precious heritage.
Very simply, you must use them or lose them.
Þ

Be less timid when you go to the bar.
With well over 3000 Real Ales to choose from in this blessed island,
only the staggeringly unadventurous would stick to the handful of
heavily advertised mass market brands.
You might find a truly great beer: go for the hand pump.

Þ

Join us.
The campaign is growing rapidly and has over 159,000 members.
People of all types and ages, united by a love of quality and choice.
Europe’s most successful consumer organisation and its best
social club.
Give us a call, or talk to us at one of our socials or Beer Festivals.
You will be most welcome.

Your membership application form
is on the inside back cover.

CAMRA: The Campaign for Real Ale….
is a volunteer organisation,
the only body speaking for all pub users.
We are all doing this in our spare time,
because we care about real beer and good pubs .
CAMRA is the most successful consumer organisation of all time;
the voice of the consumer can make a difference,
even against uncaring Big Business.
We can’t do it without you; we need your help.
New members are always very welcome.
If you have joined but not shown yourself yet please feel free to get in touch
so you can join in with the campaigning
and the fun.
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THE COVER SHOT
This issue’s cover image is the poster for Community Pubs Month. Where would your
community be if it was not for the local pub? The pub is the hub of our heritage and social
life, whether it is a town centre destination, an upmarket gastro-pub or a rural alehouse.
The hospitality industry, like the economy as a whole, is having a difficult time. We are losing
26 pubs a week. Lots of reasons are cited but in essence, it is because not enough people
use them. If this bothers you, the answer is simple. Use them or lose them!
You can read more on Page 7.
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Brewed in Cheshire
Brewers – if you have any news about your brewery that you would like to see reported
please email gary_chester@outlook.com or contact your CAMRA Brewery Liaison Officer.

LocAle Brewers
CAMRA’s “LocAle” promotion supports local craft brewing; so watch out for
posters and stickers in those pubs that serve a local beer.
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The Bollington Brewing Company took part in CAMRA’s inaugural Manchester Beer and
Cider Festival at the Olympic Velodrome at the National Cycling Centre last month.
This unique event was attended by hundreds of real ale enthusiasts from all over the country
who were treated to the spectacle of Team GB whizzing round the track in training! Sixteen
bars were set in the centre of the Velodrome track serving beer and cider from a huge range
of craft breweries from around the UK.
The brewery took seven of their best-selling beers, including the most recent award-winning
Winter Reserve, and held popular ‘Meet The Brewer’ sessions throughout the four-day event.
The Company’s Director Lee Wainwright said: “We were delighted to take part in the Festival,
and the venue certainly made it a unique and special occasion. As one of the main sponsors
we were really pleased with all the positive feedback, and it was great to meet so many young
and enthusiastic punters. We look forward to next year’s event, and so long as they don’t ask
us to start serving beer on bikes we’ll be fine!”
Dunham Porter at 5.2% ABV, brewed by Dunham Massey Brewery is
CAMRA's Supreme Champion Winter Beer of Britain 2014. Selected by
a panel of judges at the National Winter Ales Festival in Derby. It is a
classic old-style English porter; creamy, full-bodied and packed with flavour. It is the second year a porter has won the overall Champion Winter
Beer of Britain. Dunham Massey owner John Costello said:“We’re made
up! We love making traditional styles like porters, milds and stouts, and
I’m over the moon. The CAMRA awards mean everything to us. It’s the
highest accolade a dark beer can earn.”
The Tipsy Angel Brewery, Warrington continues to produce beer for the Lower Angel pub.
Coming out of the winter period, we have seen much Winter Warmer and Angels Folly
produced and consumed. So much so, landlord and owner Andy Sutton is looking at ways
of producing more beer. Andy says: ‘People are coming long distances to sample our beer,
and we cannot keep pace with demand at present. But we will find a solution to this problem
in the very near future.’
Cask conditioned Peerless Pale (3.8% ABV) from the Peerless
Brewing Company in Birkenhead is available throughout the country
for the first time on the Punch Pub Co’s ‘Finest Ales’ selection list for
March and April.
Launched last year, Peerless Pale was voted the gold champion for
standard strength bitters at the SIBA (Society of Independent Brewers)
North West Region Beer Competition. In March it will be judged at the
SIBA National BeerX Competition in Sheffield.
Peerless Pale combines American Cascade, Columbus and Summit
hops for ‘pungent aromas and a hint of grapefruit and orange flavours with
good bitterness’.
RedWillow is turning its attention to light beers again, with the introduction of Be My Angel
at 4.8 abv, a very fine quality beer. This and other light beers are due to continue being
brewed into the spring.
>>>

LocAle
Cheshire’s Independent Craft Brewers
plus a few very close by
4Ts (Warrington)
07917 730184
www.4tsbrewery.co.uk
Beartown (Congleton) *
01260 299964
www.beartownbrewery.co.uk
Blacker & Son
01244 676765
www.blacker-brewery.co.uk
Blue Ball (Runcorn)
01928 238442
www.blueballbrewery.com
Bollington Brewing Co *
01625 575380
www.bollingtonbrewing.co.uk
Borough Arms (Crewe)
07523 946730
www.borougharmscrewe.co.uk
Brimstage (Wirral)
0151 342 1181 www.brimstagebrewery.com
Cain's (Liverpool)
0151 709 8734 www.cainsbeers.com
Cheshire Brewhouse (Congleton) 07830 304929 www.cheshirebrewhouse.co.uk
Coach House (Warrington) * 01925 232800
www.coach-house-brewing.co.uk
DB (Sutton Weaver)
07739 325742
www.dbbrew.com
Dunham Massey
0161 929 0663 www.dunhammasseybrewing.co.uk
Frodsham (Frodsham) *
01928 787917
www.frodshambrewery.co.uk
Front Row (C ongleton) *
07861 718673
www.frontrowbrewing.co.uk
Goodall’s (Alsager)
01270 873669
Happy Valley (Bollington)
07758 512080
www.happyvalleybrewery.co.uk
Merlin Brewing (Arclid) *
01477 500893
www.merlinbrewing.co.uk
Mobberley Fine Ales
07879 771209
mobberleyfineales.co.uk
Northern (Blakemere) *
01606 301000
www.norbrew.co.uk
Norton Brewing (Runcorn)
01928 579907
Offbeat (Crewe) *
07502 096 438 www.offbeatbrewery.com
Peerless (ex Betwixt) (Wirral) * 0151 647 7688 www.peerlessbrewing.co.uk
Pied Bull (Chester)
01244 325829
www.piedbull.co.uk
RedWillow (Sutton)
01625 502315
www.redwillowbrewery.com
Sandstone (Wrexham)
*
07851001118
www.sandstonebrewery.co.uk
Spitting Feathers (Waverton) 01244 332052
www.spittingfeathers.org
Storm (Macclesfield) *
01625 431234
www.stormbrewing.co.uk
Tatton Brewery (Knutsford) * 07738 150898
www.tattonbrewery.co.uk
Tipsy Angel (Warrington)
01925 653326
Townhouse Brewery (Audley) 07976 209437
Weetwood (Tarporley) *
01829 752377
www.weetwoodales.co.uk
Wincle (Wincle) *
01260 227777
www.winclebeer.co.uk
Woodlands (Stapeley) *
01270 841511
www.woodlandsbrewery.co.uk
Worth (Poynton)
01625 873120
Paul.WorthBr@gmail.com
Why are we listing these?
Because we believe that beer brewed in the traditional way and sold locally is a
better product, creates local employment and is kinder to the environment.
We urge you to drink it when you see it and to ask for it if your local does not sell it.
If you are a licensee we encourage you to sell local beers where you can,
and if you are not free to do so, then ask your masters why not.
Your PubCo may have flexibility if you press them hard enough.
LocAle will give your business an edge.
*

SIBA member (Society of Independent Brewers)

>>> Tatton Brewery hosts quarterly ‘Thirsty Thursday’ events, the next on 20 March. See
their ad on page 9 for details. During the winter we really enjoyed Tatton’s seasonal brews
Obscure, a dark hoppy strong ale, and Red Hot Poker, a 6.0% ABV Christmas 2012 spiced
ruby ale. Spring is expected to see repeat seasonal brews of White Queen and Lazy Haze.
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whatpub.com - your on-line pub guide
CAMRA, the Campaign for Real Ale, has launched a national online pub
guide – whatpub.com - to help you find the best pubs to suit your needs.
It features 47,000 pubs, around 36,000 of which serve real ale – making
it the most definitive online guide to real ale in the UK.
Whatpub.com, automatically optimises for use on laptops, tablets and
mobile devices, and has over thirty different search fields ranging from
dog friendly pubs to those that offer newspapers or live music, so you can customise the
search for your own preferences.
Andy Shaw, CAMRA Director said “WhatPub is the ultimate online pub guide for all pubgoers. It may even help encourage people who have stopped using pubs regularly,
since WhatPub will help them find the ideal pub to suit their needs.”
WhatPub entries are written by local CAMRA volunteers. A full entry offers a description
and pictures of the pub, the address, opening hours, who owns it, lists the regular real ales
they stock, states whether the pub offers Guest Beers, highlights the main features
e.g. availability of food, gives a map of where the pub can be located, sat nav reference, OS
reference and highlights local transport.
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Helpfully, of the 35,800
real ale pubs featured,
around 22,000 have
details of the real ales
being served – taking the
guess work out of a visit
for real ale lovers.
WhatPub also
allows CAMRA
members to score
the quality of the real ales
served in the pub which
helps CAMRA select
entries for a number of
local and national
Publications such as the
Good Beer Guide.
Mr Shaw commented on
the entries, “WhatPub
differs from any other pub
web-sites which are based
on details provided by the
person who owns the pub,
who may be a little biased!
It is this process that
makes WhatPub totally
independent.”
Visit whatpub.com or
scan the QR code above
on your Smartphone
- and enjoy our pubs!

Community Pubs Month – April 2014
April is Community Pubs Month. This gives pubs a campaign on which to focus
promotions and try new marketing
initiatives to attract more custom.
We would like all pubs to take part,
organising fun events for the
community and to try different
communication methods to inform
locals what is planned; local adverts,
press releases, social media like
Facebook & twitter, website, sending
e-newsletters, leaflet drops, etc
26 pubs close every week.
We do not want this to get any worse,
so please encourage your friends
(especially those that do not visit
pubs regularly) to have a night out in
a local pub in April to show your
support. Imagine if your local was
one of the 26 to close next week!
How will CAMRA support this
event?
We have produced free promotional
packs to remind people how great
pubs are. Pubs can order a pack
from communitypubsmonth.org.uk
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