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Real Ale for beginners
...in the pub
Typically, it’s on a hand pump.
You can see the bar person physically pulling the beer to serve it.
You may occasionally see beer served direct from the cask, by gravity from a tap.
You often see this at a Beer Festival.
Go for the tasty real thing on the hand pump.

...in the supermarket or off-licence
Read the label.
There may be a CAMRA logo
like this one >
or the label may refer to a yeast sediment,
to cloudiness or may actually call it
“Real Ale in a Bottle” or
“Bottle Conditioned”.
Don’t be misled by the silly names or fancy bottles and labels;
you have to do your homework and read the label!
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What’s it all about?
Surely there is plenty of real ale: what is CAMRA needed for any more?
Lots of reasons!
· Much-loved pubs are closing at a frightening rate, 30 a week are lost for ever.
· Favourite brews are axed and well-loved breweries closed.
· Popular pubs are turned into theme pubs where many people no longer feel welcome
· Pubs with a good choice of real ales stop trying and sell only boring national brands,
or even worse, no cask beer at all.
So what can you do about it?
Þ Go to the pub more often.
There are many alternatives competing for your precious time and cash,
but the only one of them that is in danger of disappearing after serving the
people of this happy land for centuries, is the traditional pub.
There is a pub for everyone. Our pubs are a part of our precious heritage.
Very simply, you must use them or lose them.
Þ Be less timid when you go to the bar.
With well over 3000 Real Ales to choose from in this blessed island,
only the staggeringly unadventurous would stick to the handful of
heavily advertised mass market brands.
You might find a truly great beer: go for the hand pump.
Þ Join us.
The campaign is growing rapidly and has over 171,000 members.
People of all types and ages, united by a love of quality and choice.
Europe’s most successful consumer organisation and its best
social club.
Give us a call, or talk to us at one of our socials or Beer Festivals.
You will be most welcome.
Your membership application form
is on the inside back cover.

CAMRA: The Campaign for Real Ale….
is a volunteer organisation,
the only body speaking for all pub users.
We are all doing this in our spare time,
because we care about good pubs and great beer.
CAMRA is the most successful consumer organisation of all time;
the voice of the consumer can make a difference,
even against uncaring Big Business.
We can’t do it without you; we need your help.
New members are always very welcome.
We are open to new ideas and value your skills and enthusiasm
We want to explore the better use of social media and you can help.
We are keen to find new ways be relevant to the needs of pub users, beer drinkers and the trade;
you can help.
If you have joined CAMRA but not shown yourself yet, please feel free to get in touch
so you can join in with the campaigning - and the fun.
Even if you are not a CAMRA member, we value your views;
feel free to contact us electronically or face to face at any of our events.

What’s happening?
There are lots of ways to keep up with what is
going on in the bar, pub and beer scene in Cheshire.
Websites are good, with the national CAMRA site
and one for each area in the County.
Twitter is a continuous stream of information;
dig in and see what you can find and follow the most
interesting.
Now you can follow your editor at @editorcamra. I will be sharing my beer and
pub sampling experiences round Cheshire. Follow me and share the fun!

THE COVER SHOT
This issue’s cover image shows the delightful scene in the garden of
the Boat at Erbistock. The riverside gardens are exceptional, offering
views of, among other things (if you're incredibly lucky) a family of otters
resident opposite.
Summer is the time to enjoy the delights of beer gardens and country inns.
Our summer is fleeting, and if you don’t use our pubs, many of those will
also pass away into memory.

Alsager Music Festival
For the past six years, a group of dedicated individuals, along with the help of the Alsager
Round Table, have put on a free festival which primarily promotes the local talent of Alsager
and its environs.
For the past three years Phil Liddell of the Lodge Inn has been co-hosting a beer festival on
the same site offering visitors to the festival a chance to sample beers from local brewers.
The Festival is over the weekend of 10 to 12 July, so dig out those wellies.
With the Lodge event, a real ale bar at the Festival itself and other great pubs in town, this
sounds like A Good Thing.
www.alsagermusicfestival.co.uk
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Brewed in Cheshire
Brewers – if you have any news about your brewery that you would like to see reported
please email gary_chester@outlook.com or contact your CAMRA Brewery Liaison Officer.

LocAle Brewers
CAMRA’s “LocAle” promotion supports local craft brewing; so watch out
for posters and stickers in those pubs that serve a local beer.
Beer Refinery Another ale from the Wervin based brewers has appeared
on hand pumps around Chester at the likes of Kash, Artichoke and the
Cellar - the perfectly palatable 4.5% Patent Penguin Porter.
Mobberley Fine Ales introduced a new range of beers in April. Liberty
(ABV 4.0%), Deception (ABV 3.8%) & the first of their concept brews,
Concept 01 (ABV 4.7%) which is an experimental IPA. The latter was
rather good when sampled at the nearby Church Inn recently.
Established in 2011, Norton Brewery in Runcorn is operated by adults with learning
difficulties under supervision of trained staff.
Originally under the supervision and advice from the Prospect Brewery in Wigan, the
trainees and staff have perfected the craft to such an extent that it is offering cask beer to
4 local independent pubs and can supply beer via LWC Drinks Co. They supply Priory Ale,
Priory Gold and Priory Velvet (all at 4% ABV) in 10 Gallon casks direct from the brewery
gate and can deliver within a 30 mile distance from Runcorn. They also offer a cask with
dispense equipment for parties, barbecues and can supply casks for festivals.
The brewery operates within the grounds of Norton Priory Museum which is currently closed
due to undergoing a fabulous restoration of the museum and grounds with a £3.7m grant
from the Heritage Lottery Fund, due for completion in 2016. The Walled Garden, where the
brewery is situated, is still open to the public and non -trade customers can buy the beer
from the café situated in the Walled Garden grounds.
Tatton Brewery, to celebrate its 5th anniversary is holding a 3 day beer
festival at the brewery on June 18-21 with a wide selection of Tatton Beers,
including the anniversary pale ale VIPA (6.3% ABV), guest ales from
outside the region, a brewery tour on the Thursday, entertainment and
food. Tickets for entry and inc 2 pints are just £6 - purchased in advance
online from www.ticketwarrior.co.uk
Gregg Sawyer, Tatton Managing Director describes the beer;
"VIPA has been brewed as a showcase for traditional and contemporary
British hop varieties, It is a very pale, dry and strong ale with a unique
character, influenced both by modern American-style IPAs and traditional British hoppy ales.
It is brewed with British and European malts, and Cheshire honey, and hopped with
Bramling Cross and Cascade"
VIPA will be available in cask in June.
Robinson’s of Stockport have a new addition to their
beer family with ‘Wizard’, an amber 3.7% ABV beer,
inspired by the Cheshire legend of the Wizard of
Alderley Edge.
Oliver Robinson, said: “We’ve listened to our drinkers
who wanted to be able to enjoy a pint whilst reducing
their alcohol intake and Wizard, even with a lower
ABV, does not compromise on the taste and quality.
It’s an exciting time to be a lover of British cask ale.”

LocAle
Cheshire’s Independent Craft Brewers
plus a few very close by
2 & Nine Warrington)
07917 730184
4Ts (Warrington)
07917 730184
www.4tsbrewery.co.uk
Beartown (Congleton) *
01260 299964
www.beartownbrewery.co.uk
Blue Ball (Runcorn)
01928 238442
www.blueballbrewery.com
Bollington Brewing Co *
01625 575380
www.bollingtonbrewing.co.uk
Borough Arms (Crewe)
07523 946730
www.borougharmscrewe.co.uk
Britman Craft Beers (Neston) 07925 875836
Cheshire Brew Brothers
07890 567582
www.cheshirebrewbrothers.co.uk
Cheshire Brewhouse (Congleton) 07830 304929 www.cheshirebrewhouse.co.uk
Coach House (Warrington) * 01925 232800
www.coach-house-brewing.co.uk
Dunham Massey
0161 929 0663 www.dunhammasseybrewing.co.uk
Frodsham (Frodsham) *
01928 787917
www.frodshambrewery.co.uk
Front Row (Congleton) *
07861 718673
www.frontrowbrewing.co.uk
Goodalls (Alsager)
01270 873669
Happy Valley (Bollington)
07758 512080
www.happyvalleybrewery.co.uk
Lymm
0161 929 0663
Merlin Brewing (Arclid) *
01477 500893
www.merlinbrewing.co.uk
Mobberley Fine Ales
01565 873601
mobberleyfineales.co.uk
Northern (Blakemere) *
01606 301000
www.norbrew.co.uk
Norton Brewing (Runcorn)
01928 579907
Offbeat (Crewe) *
07502 096 438 www.offbeatbrewery.com
Peerless (ex Betwixt) (Wirral) * 0151 647 7688 www.peerlessbrewing.co.uk
Pied Bull (Chester)
01244 325829
www.piedbull.co.uk
RedWillow (Sutton)
01625 502315
www.redwillowbrewery.com
Sandstone (Wrexham)
*
07851001118
www.sandstonebrewery.co.uk
Spitting Feathers (Waverton) 01244 332052
www.spittingfeathers.org
Storm (Macclesfield) *
01625 431234
www.stormbrewing.co.uk
Tatton Brewery (Knutsford) * 07738 150898
www.tattonbrewery.co.uk
Tipsy Angel (Warrington)
01925 653326
Townhouse Brewery (Audley) 07976 209437
Weetwood (Tarporley) *
01829 752377
www.weetwoodales.co.uk
Wincle (Wincle) *
01260 227777
www.winclebeer.co.uk
Woodlands (Stapeley) *
01270 841511
www.woodlandsbrewery.co.uk
Why are we listing these?
Because we believe that beer brewed in the traditional way and sold locally is a
better product, creates local employment and is kinder to the environment.
We urge you to drink it when you see it and to ask for it if your local does not sell it.
If you are a licensee we encourage you to sell local beers where you can,
and if you are not free to do so, then ask your masters why not.
Your PubCo may have flexibility if you press them hard enough.
LocAle will give your business an edge.
* SIBA member (Society of Independent Brewers)

Note to Brewers
CAMRA, and Out Inn Cheshire in particular, is keen to publicise your lovely beers and tell
people where to find them. We know you are incredibly busy, brewing, cleaning, selling and
delivering, so promotion is not always at the forefront of your mind. We will try to make it
easy for you. Just let your BLO or the editor have electronic copies of the images for your
beers and a few words about them. Publicity in this section of Out Inn Cheshire is free!
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whatpub.com - your free on-line pub guide
CAMRA, the Campaign for Real Ale has produced a national online pub
guide – whatpub.com - to help you find the best pubs to suit your needs.
With 47,000 pubs, around 37,000 of which serve real ale, it is the best
online guide to real ale in the UK.
It automatically optimises for use on laptops, tablets and mobile devices,
and has over thirty different search fields ranging from dog-friendly pubs
to those that offer newspapers or live music, so you can customise the search for your own
preferences.
Andy Shaw, CAMRA Director said “WhatPub is the ultimate online pub guide for all
pub-goers. It will help you find the ideal pub to suit your needs.”
The entries are written by local CAMRA volunteers, guaranteeing an independent view.
A full entry offers a description and pictures of the pub, the address, the opening hours, who
owns it, lists the regular real ales they stock, states whether the pub offers Guest Beers,
highlights the main features e.g. availability of food, gives a map of where the pub can be
located, sat nav reference, OS reference and highlights local transport.
Of the 37,350 real ale pubs featured, over half have details of the real ales being served –
taking the guesswork out of a visit for real ale lovers.
WhatPub also allows CAMRA members to score the quality of the real ales served in the
6 pub which helps us select entries for local and national Publications such as the Good Beer
Guide.
Andy commented on the entries,
“WhatPub differs from any other pub
web-sites which are based on details
provided by the person who owns the pub,
who may be a little biased!
This makes WhatPub totally
independent.”
Visit whatpub.com or scan the QR code
above on your Smartphone
- and enjoy our pubs!
The Great British Beer Festival (GBBF) 2015, is at
Olympia in London from 11-15 August.
The festival offers you the chance to discover your perfect
pint, as you explore over 900 real ales, ciders, perries and
international beers. The UK's biggest beer festival will
feature over 350 British breweries across 27 different bars
as well as fantastic entertainment, food and traditional pub
games all under one roof in the heart of London.
There are five public sessions plus a Tuesday afternoon
trade session.
The festival is made possible thanks to the efforts of over
1,000 volunteer members of CAMRA, who fulfil a variety of
roles at the event. Unpaid volunteers work as bar staff,
stewards, public relations officers, front of house staff,
volunteer coordinators and as members of the festival’s
organising team.
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CAMRA's Good Beer Guide moves with the times
as young drinkers discover real ale
Interest in real ale is increasing year on year and more young
people are being attracted to the joys of Britain's national drink.
Of the 18-24 year olds who have tried real ale, 87% would drink
it again.
More young people are discovering and enjoying real ale
- the old stereotype of real ale drinkers being in their dotage
never was true, but now it's dead and buried.
New real ale drinkers are far more likely to be in this 18-24 age
bracket. 65% of 18-24s tried real ale for the first time within the
last three years, compared to 11% across all ages.
So it is clear that real ale is not only attracting new drinkers - as
one in ten real ale drinkers tried it in the last three years - but
these new recruits are far more likely to be young.
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The demographic of real ale drinkers is changing and so
are the places you can drink it too. As well as traditional
country pubs and back street boozers with excellent real
ale, we now list a growing number of modern town and
city centre beer bars such as RedWillow in Macclesfield.
The Good Beer Guide is built by local CAMRA members
across the UK and will adapt and evolve alongside the
British pub.
The pubs in CAMRA's Good Beer Guide are nominated
by local CAMRA, including young members such as
Euan Antona, an 18 year old CAMRA member at University;
"Real Ale should be enjoyed by everybody - age doesn't come into it. I joined CAMRA as I
really enjoy seeking out new real ales to try and visiting different pubs in my area - making
the Good Beer Guide pretty invaluable for me! I'm joining the Real Ale Society at Uni."
Around 28% of real ale drinkers are now aged between 18 to 34, a whopping 2.2 million
people across the UK.
The Good Beer Guide is fully revised and updated every year detailing more than 4,500
pubs across the country with the best real ale.
From country inns to urban style bars and back street boozers, all selected and reviewed
by over 165,000 CAMRA members, it is the definitive guide to finding the perfect pint.
Ÿ Complete entries for 4,500+ urban and rural pubs, with details of food, opening hours,
beer gardens, accommodation, transport links, pub history, disabled access and
facilities for families.
Ÿ An informative features section, with articles on pubs, beer and brewing, as well as
beer festival listings from around the country.
All pubs are nominated, evaluated and reviewed by local CAMRA volunteers and
we never charge for entries.
Ÿ Unique brewery section listing all the breweries in the UK - micro, regional and national that brew real ale, with tasting notes for hundreds of their beers written by a trained
CAMRA tasting panel.
CAMRA's Good Beer Guide 2015 is available to buy from all good book shops and directly
from CAMRA at www.camra.org.uk/shop
Good Beer Guide Mobile; A mobile-phone based version of the Good Beer Guide is
available for i-phone, Android and other devices.

POSITIVE STEPS
CAMRA emphasised its positive approach to campaigning for beer
and pubs by passing a series of progressive motions at its recent
annual conference.
Decisions were taken to support the practice of serving real ale
from ‘key-kegs', and motions advocating distancing CAMRA from
wider beer industry initiatives were rejected.
Members voted in support of an inclusive approach to the beer industry,
reaffirming that the Campaign is about the promotion and championing
of real ale, and providing a choice for drinkers, rather than opposition
to other types of beer.
CAMRA chief executive Tim Page said: "Encouraging people to
come back to beer from other drinks is the first important step, and once they've discovered
the wide range of beers available our job is to educate and help them discover the delights
of real ale, ciders and perries. "This will reinforce the message that we're a campaign for,
not a campaign against."
CAMRA's inclusive and supportive attitude to the beer and pub industry was also shown
when members clearly voted to continue support for wider beer industry campaigns such as
Cyclops and There's A Beer For That.
Tim added: "This is demonstrative of our wider objective of helping to bring the beer industry
back into growth and recognition of the benefits of promoting real ale within wider industry
campaigns."
Beer served from Key Kegs can qualify as real ale (providing there is
yeast in the keg which allows secondary fermentation and it is served
without gas coming into contact with the beer). CAMRA called for the
introduction of a pro-active labelling system to help promote and
highlight real ales being served via key-kegs.
The key keg/cask system gives venues more flexibility to serve real ale in circumstances
where cask conditioned beer would be impossible - such as sports grounds, bars and
restaurants.
Tim said: "This decision is a reminder that CAMRA is keen to promote real ale in all its forms,
especially in ways which make it more accessible to pubs that might not be able to look after
traditional cask conditioned ale."
CAMRA will also help promote beer in non-traditional venues and pubs and
bars unable to serve cask, with members agreeing two measures to refocus
CAMRA's Real Ale in a Bottle scheme: the continued promotion of "high quality
bottle-conditioned beers" and the mounting of a campaign to encourage pubs
to "identify and market bottle-conditioned ales and bottled real cider and perry
clearly."
CAMRA members voted to campaign against the unfairness of the Late Night
Levy, which sees well-run community pubs unfairly charged to pay for the
extra policing required in town centres to cope with anti-social behaviour
caused by late-night venues and night clubs.
Tim said: "CAMRA members are passionate about campaigning for fairness
and justice. It cannot be fair that well-run pubs which promote responsible
drinking are expected to pay the same as huge town centre venues which are
the primary cause of the anti-social issues and require the additional policing.
CAMRA members have called on us to help them campaign at a local level
against this injustice."
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