Fr
e

Out Inn CHESHIRE
The independent guide for discerning pub-users

e!

Issue 70
Summer 2016

Real Ale for beginners
...in the pub
Typically, it’s on a hand pump.
You can see the bar person physically pulling the beer to serve it.
You may occasionally see beer served direct from the cask, by gravity from a tap.
You often see this at a Beer Festival.
Go for the tasty real thing on the hand pump.

...in the supermarket or off-licence
Read the label.
There may be a CAMRA logo
like this one >
or the label may refer to a yeast sediment,
to cloudiness or may actually call it
“Real Ale in a Bottle” or
“Bottle Conditioned”.
Don’t be misled by the silly names or fancy bottles and labels;
you have to do your homework and read the label!
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What’s it all about?
Surely there is plenty of real ale: what is CAMRA needed for any more?
Lots of reasons!
·

Much-loved pubs are closing at a frightening rate, nearly 30 a week are lost for ever.

· Pubs with a good choice of local Real Ales stop trying and sell only boring national
brands, or even worse, no cask beer at all.
So what can you do about it?
Þ Go to the pub more often.
There are many alternatives competing for your precious time and cash,

but the only one of them that is rapidly disappearing after serving
the people of this happy land for centuries, is the traditional pub.
There is a pub for everyone. Our pubs are a part of our precious heritage.
Very simply, you must use them or lose them.
Þ Be less timid when you go to the bar.

With literally thousands of Real Ales to choose from in this blessed island,
only the staggeringly unadventurous would stick to the handful of
heavily advertised mass market brands.
You might find a truly great beer: go for the hand pump.
Þ Join us.

The campaign is growing rapidly and has almost 180,000 members.
People of all types and ages, united by a love of quality and choice.
Europe’s most successful consumer organisation and its
best social club.
Give us a call, or talk to us at one of our socials or Beer Festivals.
You will be most welcome.
Your membership application form
is on the inside back cover.

CAMRA: The Campaign for Real Ale….
is a volunteer organisation,
the only body speaking for all pub users.
We are all doing this in our spare time,
because we care about good pubs and great beer.
CAMRA is the most successful consumer organisation of all time;
the voice of the consumer can make a difference,
even against uncaring Big Business.
We can’t do it without you; we need your help.
New members are always very welcome.
We are open to new ideas and value your skills and enthusiasm
We want to explore wider use of social media and you can help.
We are keen to find new ways be relevant to the needs of pub users, beer drinkers and the trade;
you can help.
If you have joined CAMRA but not shown yourself yet, please feel free to get in touch
so you can join in with the campaigning - and the fun.
Even if you are not a CAMRA member, we value your views;
feel free to contact us electronically or face to face at any of our events.

What’s happening?
There are lots of ways to keep up with what is
going on in the bar, pub and beer scene in Cheshire.
Websites are good, with the national CAMRA site
and one for each area in the County.
Twitter is a continuous stream of information;
dig in and see what you can find and follow the most
interesting.
Now you can follow your editor at @editorcamra. I will be sharing my beer and pub
sampling experiences round Cheshire and further afield. Follow me and share the fun!
I will also “re-tweet” every message from any pub in Cheshire which says what cask beers
it has on tap, so you can find interesting and favourite brews. Facts at your fingertips!
All pubs are encouraged to take to Twitter to let me know.

THE COVER SHOT
Our cover is a reminder that our summer is for enjoying beer gardens.
Set on the Chester Canal/Shropshire Union Canal, the Lock Keeper in Chester
is a fine example of al fresco drinking and dining for those warm afternoons.
Enjoy the summer; go to a pub!

Attention licensees and brewers!
We are constantly amazed how few of you have a website, Facebook page or Twitter feed
(or if you have; how out-of date it is).
You are incredibly busy; we know that - but in the constant struggle for more customers,
you must keep advertising your wares.
Every one of you will have different circumstances, but we want to help.
Tell us your news and your new beers.
We will link to web-sites from our own. We will re-Tweet your messages.
We will publish material and photographs in this magazine.
Help us to help you. Together, we can promote your business. And it’s free.
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A new boy does Twitter....
I am beginning to get the hang of this new-fangled social medium.
I now “follow” about 340 accounts and have found out all sorts of useful
stuff, from new pub and bar openings, to beer festivals and interesting new
beers. As part of my service to you all, I pass this on by “Re-Tweeting” to
my steadily-growing band of nearly 500 followers, which includes
individuals, pubs and brewers.
I re-tweet every message I see about any pub in Cheshire, whether from the pub itself or its
customers, with details of the cask ales on sale, community events etc.
I am very happy to do this as a way of spreading news.
#

Licensees; let me know anything that you want to share.
(It is surprising that so few pubs and brewers use this easy way to publicise
their business. I urge all licensees and brewers to join in.)

#

Pub-users; follow me for a one-stop-shop of pub and beer information! @editorcamra
….and you can help out the busy licensee of your local either by
- helping them sign up to Twitter or
- sending me Direct Messages with key pub news.
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Many CAMRA local groups also use Twitter;
Macclesfield & East Cheshire CAMRA is @MECCAMRA, we have @NorthCheshCAMRA
and @HaltonCamra, @THCAMRA for Trafford & Hulme while Chester & South Clwyd is
@CAMRACaSC
To keep up to date with pubs, beers, breweries and CAMRA events in your area, you
can use Twitter. Simply go to www.twitter.com and sign up. I found it very straightforward.
There is a river of information flowing unseen past your door; dip your toe in it. You have
nothing to lose but ignorance. It worked for me!
Ed

whatpub.com - your free on-line pub guide
CAMRA has created for you the ultimate online pub guide; whatpub.com With 47,000 pubs,
around 37,000 of which serve real ale, it is the UK best online guide to real ale.
You can find the best pubs to suit your needs. It automatically optimises for
use on laptops, tablets and mobile devices, and has over thirty different
search fields ranging from dog-friendly pubs to those that offer newspapers
or live music, so you can customise the search for your own preferences.
A full entry provides description and pictures, address, opening hours, the
owner, the regular real ales, refers to any Guest Beers, highlights main
features such as food, gives a map Sat Nav & OS references and local transport.
Most of the real ale pubs have details of the
real ales sold.
Compiled by local CAMRA volunteers,
it guarantees an independent view.
WhatPub also allows CAMRA members
to score the quality of the real ales in these
pubs to help in choosing the entries for the
Good Beer Guide .
Visit whatpub.com or scan the QR code above
on your Smartphone - and enjoy our pubs!

The Revitalisation Project
By now Campaign members will have received a “Revitalisation Project” pack.
You may have seen attention-grabbing headlines like “Is this the end of CAMRA?”.
Let me use this space to tell you about it, and talk about the future of the Campaign…
The Campaign For Real Ale (originally called The Campaign for the
Revitalisation of Ale) was founded in 1971 in a pub by four young British
guys who were worried by the threat to the beers they enjoyed drinking
from the rising strength of the big breweries and their pushing of keg bitter.
Over the years the Campaign has grown in strength with nearly 180,000
members, is the largest single-issue consumer group in Europe and is a
founding member of the European Beer Consumers Union. The fight has
been hard but the results are plain to see. Customers have a huge range
of cask beers to choose from and so many pubs selling cask ale that it is
relatively unusual to see no cask ale on the bar, and there are over
1600 breweries in the UK producing a huge range of styles and flavours.
CAMRA has helped drive that change by local marketing campaigns, lobbying the
government to reduce Beer Duty and protect pubs, and by helping run beer festivals which
have educated more drinkers. The demand for decent cask ale is at its highest level for
years, and the Campaign should be proud of it.
So why the headlines? CAMRA is the Campaign For Real Ale and is seen to be there to
protect real ale, and here lies the problem. The Campaign has been massively successful
and a lot of drinkers now don’t see the risks to real ale and pubs, they don’t see the
Campaign as needed anymore, especially by younger ale drinkers. At the same time, the
industry is changing rapidly and we are seeing a growing number of new styles of beer, and
new styles of dispense; the whole definition of Real Ale is changing. So CAMRA has set up
the Revitalisation Project, under one of the founders, Michael Hardman. CAMRA is asking
its members where the Campaign should go. It is asking for your input into what the
Campaign should do, what it should fight for, and where its sights should be aimed.
So, get involved! Fill out your questionnaire, attend a Revitalisation
Workshop, come along to Branch Campaign social meetings.
Chris Stairmand
Macclesfield & East Cheshire CAMRA Chair

Editors thoughts
A Campaign is only effective if enough people feel that there is a threat to be
fought. It is increasingly obvious that the beer scene has evolved and improved
beyond our wildest dreams and few people now see it as a major problem.
We have always campaigned on a broad front; we have fought structural problems
in the trade, campaigned on beer duty and for consumer rights and we have
always sought to promote pub use and to protect pubs from closure. These issues
remain with us and there is no suggestion that we can put our feet up!
The latter areas demand most attention. We are losing nearly 30 pubs a week and this is
a huge threat. Communities are being robbed of their social centre. Big pub-owning
companies (“PubCos”) show scant regard for our heritage and sell pubs for other use in
a desperate attempt to prop up their failed business model.
I think that CAMRA should continue to promote cask beer (“Real Ale”) because I believe
that it is the best way to present beer. However, the scary issue for the wider public is the
continuing loss of places to drink it in and we should campaign vigorously on that front.
Out Inn Cheshire and @editorcamra will continue to promote pub use as hard as we can.
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Brewed in Cheshire
Brewers – if you have any news about your brewery that you would like to see reported
please email gary_chester@outlook.com or contact your CAMRA Brewery Liaison Officer.

LocAle Brewers
CAMRA’s “LocAle” promotion supports local craft
brewing; so watch out for posters and
stickers in those pubs that serve a local beer.
Dunham Massey embraced CAMRA’s May is Mild Month campaign by making available
all of the four milds in their range; Light, Dark, Chocolate Cherry and Mildly Ginger.
Also, as they pride themselves in using all English ingredients, in conjunction with hop merchants Charles Faram, they produced a limited number of experimental brews using brand
new English hop varieties.
To mark the King Canute millennial celebrations, Knutsford's Tatton Brewery
has released a commemorative beer. The recipe is for a low strength yet
beautifully full-flavoured beer, of a style that Tatton Brewery head brewer
Gregg Sawyer has been keen to brew for some time.
“Knutty King is dark with an elegant nuttiness and refined chocolate
6 flavours underscored by a mild bitterness, making a beer fit for royalty and
peasants alike.
Our brewing team are dead chuffed with the beer we've developed here,
and we're delighted to be releasing it to coincide with this regal
Knutsford anniversary.”
I managed a sneak preview taste at the Tap & Bottle and it was a very good beer.
Tatton will also be holding a three day beer festival on 16-18 June to mark its 6th
anniversary. Ales will include over a dozen of the usual Tatton range, as well a few new
specials from this year and a whisky oak-matured Ruck & Maul that you can taste side-byside with the original, plus guest ales from outside the region. Gannons Big Hand and new
recipe Fapples cider will be on draught too.
Local entertainment will include the Brasswurst Bavarian Beer Band, there will be food to
purchase, a brewery tour on Thursday and the screening of the England vs Wales Euro
2016 footy match on the Thursday afternoon. Booking online seems like a good move.
Michelle at Offbeat has taken the bold step of changing to a smaller
brewing kit and we are expecting some experimentation. Can’t wait!
JW Lees have a number of pubs in Cheshire and have produced a
seasonal ale, Kaleidoscope, a red session strength ale promoted by
a spinning pump clip.
Finally, June 15 is National Beer Day. Make absolutely sure you drink
beer that day and encourage your friends who might normally drink
something else to try a taste of our national drink, preferably in a good
old British pub.

Note to Brewers
CAMRA and Out Inn Cheshire are keen to publicise your lovely beers and tell people where
to find them. We know you are incredibly busy, brewing, cleaning, selling and delivering, so
promotion is not always at the forefront of your mind. We will try to make it easy for you.
Just let your BLO or the editor have electronic copies of the images for your beers
and a few words about them. Publicity in this section of Out Inn Cheshire is free!

LocAle
Cheshire’s Independent Craft Brewers
plus a few very close by
4Ts (Warrington)
Beartown (Congleton) *
Blue Ball (Runcorn)
Bollington Brewing Co *
Borough Arms (Crewe)
Brimstage (Brimstage, Wirral)
Britman Craft Beers (Neston)

07917 730184
01260 299964
01928 238442
01625 575380
07523 946730
0151 342 1181
07925 875836

www.4tsbrewery.co.uk
www.beartownbrewery.co.uk
www.blueballbrewery.com
www.bollingtonbrewing.co.uk
www.borougharmscrewe.co.uk
www.brimstagebrewery.com
www.burtonmanorgardens.org.uk
/whats-here/britman-craft-beers
Cheshire Brew Brothers
07890 567582
www.cheshirebrewbrothers.co.uk
Cheshire Brewhouse (Congleton) 07830 304929 www.cheshirebrewhouse.co.uk
Coach House (Warrington) * 01925 232800
www.coach-house-brewing.co.uk
Dunham Massey
0161 929 0663 www.dunhammasseybrewing.co.uk
Frodsham (Frodsham) *
01928 787917
www.frodshambrewery.co.uk
Front Row (Congleton) *
07861 718673
www.frontrowbrewing.co.uk
Goodalls (Alsager)
01270 873669
Happy Valley (Bollington)
07758 512080
www.happyvalleybrewery.co.uk
Lymm
0161 929 0663
Manning Brewers (Congleton)
www.manningbrewers.co.uk
Merlin Brewing (Arclid) *
01477 500893
www.merlinbrewing.co.uk
Mobberley Fine Ales
01565 873601
mobberleyfineales.co.uk
Norton Brewing (Runcorn)
01928 579907
Offbeat (Crewe) *
07502 096 438 www.offbeatbrewery.com
Peerless (ex Betwixt) (Wirral) * 0151 647 7688 www.peerlessbrewing.co.uk
Pied Bull (Chester)
01244 325829
www.piedbull.co.uk
Poynton Brewery
07722 050733
RedWillow (Sutton)
01625 502315
www.redwillowbrewery.com
Sandiway (Blakemere)
*
01606 301000
www.sandiwayales.co.uk
Sandstone (Wrexham)
*
07851001118
www.sandstonebrewery.co.uk
Spitting Feathers (Waverton) 01244 332052
www.spittingfeathers.org
Storm (Macclesfield) *
01625 431234
www.stormbrewing.co.uk
Tatton Brewery (Knutsford) * 07738 150898
www.tattonbrewery.co.uk
Townhouse Brewery (Audley) 07976 209437
Weetwood (Tarporley) *
01829 752377
www.weetwoodales.co.uk
Wincle (Wincle) *
01260 227777
www.winclebeer.co.uk
Why are we listing these?
Because we believe that beer brewed in the traditional way and sold locally is a better
product, creates local employment and is kinder to the environment.
We urge you to drink it when you see it and to ask for it if your local does not sell it.
If you are a licensee we encourage you to sell local beers where you can, and if you are
not free to do so, then ask your masters why not.
Your PubCo may have flexibility if you press them hard enough.
LocAle will give your business an edge.
* SIBA member (Society of Independent Brewers)

REAL ALE
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What is CAMRA for?
Between 2009 and 2013, 3,800 coffee shops opened while 4,500
pubs closed.
Last year the number of pubs fell to its lowest level for a decade, with
around 27 a week pulling their final pint.
Various factors have conspired against public houses. For example,
tax on beer is higher than most of the rest of Europe, adding 52p to
the price of every pint served.
Many of the pubs under threat represent beautiful slices of history.
Prince Charles is one of the most well-known proponents of traditional
village pubs. He says their disappearance is “pulling threads” from the
“delicate tapestry” of the British countryside.
Pubs support over 1 million UK jobs and inject an
average of £80,000 into their local economy each
year.
Research by CAMRA found that
- 69% of all adults believe that a well-run
community pub is as important to community life
as a post office, local shop or community centre.
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- 75% of all adults believe that pubs make a
valuable contribution to life in Britain.

CAMRA supports well-run pubs as the
centres of community life – whether in
rural or urban areas – and believe their
continued existence plays a critical social
role in UK culture.
CAMRA believes the
pub is the best place to
consume Real Ale (aka cask-conditioned beer, or cask ale) and to enjoy
the 11,000 different Real Ales produced in the UK.
CAMRA has achieved huge successes over 40 years of campaigning for
quality and choice in the UK beer and pub market - Beer Duty;
After our campaign, the Chancellor scrapped the beer duty escalator in
2013 and in 2014 beer duty was cut again with cider duty being frozen.
- Assets of Community Value;
CAMRA launched “List Your Local” in 2013 and hundreds
of pubs have now been registered as Assets of Community Value.
- Community Right to Buy;
Over 50 pubs across the UK are now owned and run by their local
communities; many of them were facing closure before being saved by
locals.
>>>

>>>
- PubCo Reform;
The Small Business, Enterprise and Employment Act protects thousands of licensees from
unfair practices in the industry.
It includes:
- a Statutory Code and Independent Adjudicator to ensure licensees are treated fairly
and to crack down on inflated rents and excessive beer prices
- a Market Rent Only (“MRO”) Option so that licensees tied to the large PubCos can
buy their beer on the open market
- Huge increase in UK Breweries;
Since CAMRA was founded the number of breweries in the UK has grown dramatically, to
more than 1100.
- LocAle;
an initiative to promote pubs that sell
locally brewed Real Ale; helping to grow
consumer demand for quality local produce.
Over 125 CAMRA branches have successfully
persuaded pubs to stock locally brewed ale.
- Reduced Excise Duty for Lower Strength Beers;
we successfully campaigned for this and now have a reduced rate (50%) excise duty for
beers below 2.8% ABV.
- Choice of Real Ale;
Hundreds of new breweries produce an exciting array of real ales after CAMRA fought off
efforts by the big brewers to replace traditional ales with tasteless keg beers in the Seventies.
So, CAMRA has achieved a huge amount but many problems remain in the UK pub scene.
Pubs – and the rights of pub-users – will always need support.

Beer Festival listings
Lots of events popping up over the summer,
many at short notice. Here are a few we
have noticed (no doubt there are more!)
10-19 June; Manchester Beer Week
(see below)
16-18 June; Tatton Brewing beer festival
(see p 10)
17-19 June; Grosvenor Arms, Aldford
24-25 June; Wincle, next to the brewery.
25 June; Union Club, Alderley Edge
1-3 July; Congleton Big Beer Weekend
(see p 11)

7-9 July; Chorlton Beer Festival
15-16 July, Styal (see p 18)
15-16 July, Blakemere Village
Charity Scooter rally & Beer Festival
15-17 July,Ship,Styal
16 July; Spitting Feathers brewery
16-19 July; Ashley Cricket Club
19 July; Alsager Music Festival beer tent
(see p 34)
21-24 July; Barnton Cricket Club
22-24 July, Food & Drink Festival, Crown,
Goostrey.
29-31 July, Mobberley Village Hall (p 15)
5-7 August; Dog Inn, Peover Heath

Manchester Beer Week will take place between the 10 and 19 June with breweries, pubs,
bars and restaurants involved. Unlike most beer festivals which are set in one location,
Manchester Beer week will be celebrated city-wide in an aim to promote the Manchester
beer scene and raise awareness about its rich tradition and innovation.

One Show looks at the British Pub
and the threats it faces
If you read this before the BBC i-Player link expires, take the time to watch
this programme, for a very useful summary of some of the issues faced by
the pub trade.
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Cheshire Beer Festival
Note Friday 11 and Saturday 12 November
in your diary.
The third Cheshire Beer Festival
takes place at Chester racecourse
and will again be hosting the
Champion Beer of Cheshire.
As in previous years there will be
three sessions Friday night (with
an Early bird offer), Saturday
lunch and Saturday night.
Tickets should be available
online to purchase soon so
keep an eye out for them on
the website as they go fast.
As in previous years there will
be some tickets on the door on
the day but of course we can’t
guarantee entry once we
have reached our fire limit.
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BREWERY, PUB and BEER BOOKS
Large selection of quality used books for sale
with an emphasis on the history and heritage
of all aspects of UK breweries, pubs and beer.
For full list please contact Neville Senior on:
07928575052
neville.senior@hotmail.co.uk
I am a CAMRA member and available to provide a
bookstall for beer festivals and pub events.

PUBS:

YOUR HERITAGE
Use Them - or Lose Them!

